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Ǹ  

Ҭ ԑ Ḥ Ҭ ̂CNNIC̃ ӈҹ̔ ῤᶏ ԑ ҉ץ 6 

Ҭ Ὲ Ȃ 

Ǹ  

 25 Ҋץ Ȃ 

Ǹ  

ῤ ῀ԑ ̆ᵖҌ ԍֽ ῀ԑ Ȃ 

Ǹ  

18 Ҋץ Ȃ 

Ǹ қҬ ⅞№ 

2011 6 13 ⅞№Ⱳ ҹ̆ Ҍ ᴪ

’̆ҹᾴҬ ȁ Ⱶ └ ᶫᶭ ̆ ȇҬ῍Ҭ ȁ Ⱶ ῏ԍḆ Ҭ

Ȉȁȇ Ⱶ ῏ԍ Ȉץ ᾴ

Έ ̆ ⅞№ҹқ ȁҬ ȁ қ Ȃ 

қ ̔ ֤ȁ ȁ ȁ҉ ȁ ȁ ȁ ȁ қȁ қ Ȃ 

Ҭ ̔ ȁ ȁ ȁ ȁ Ȃ 

̔ῤ ȁ ȁ ȁ ȁ ȁԐ ȁ ȁ ȁ ȁ ȁ

Ȃ 

қ ̔ ȁ Ȃ 

Ǹ ԋ ᾝ  

ԍ ꜚ ȁ ȁ Ҭ ҕ ᵣȂ 

Ǹ  

₮̆ Ҭ Ҍ ȁ ῤȂ 

Ǹ  

ҹ 2015  12 31 Ȃ 
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Ǹ 2015 12 Ҭ̆ ⌠ 2.87ַ̆ Ҭ ֲ ᵣ 85.3%̆

ԍ 2015 ῃ ᵣ ԑ ̂50.3% Ȃ̃ 

Ǹ 2015 12 ̆Ҭ ҹ 1028҆̆ ҹ 3.7%̆

ᵣ ᶛҹ 41.7%̆ ᵞԅ 1ҩ № Ȃ 

Ǹ 2015 12 Ҭ̆ ᶛҹ 50.1:49.9̆

ԅ 4.4ҩ № Ȃ 

Ǹ ׆ ̆ Ҭ 19-24 ̆ҹ 48.1%̆ ᵞ 1.5ҩ №

Ȃ6-11 ׆ 7.5% 11.5%̆ ⱴԅ 4ҩ № Ȃ 

Ǹ 2015 Ӡ ̆ ȁ̔ ᶛҹ 72.4̔

27.6Ȃ 

Ǹ 2015 12 ̆ ῀ԑ ᶛҹ 89.9%̆ ҍ 2014

Ҋ ԅ 0.4ҩ № ̆ ҉ ᶛ҉ ԅ 3ҩ № ̆ ⌠ 25.5%Ȃ 

Ǹ 2015 ̆ ᶏ ҉ ᶛ ⱴԅ 2.4ҩ № ̆ ⌠ 90%̕ ᶏ

҉ №≢ҹ 69% 39.5%Ȃ 

Ǹ 2015 ҉ ҹ 26 ̆ 2014 Ҋ ԅ 0.7 Ȃ 

Ǹ 2015 12 ̆ ᶏ ⌠ 86.6%̕ ᶏ ҹ 74.5%Ȃ 

Ǹ 2015 12 ̆ Ḥȁ ȁ /BBSᶏ №≢ҹ 92.4%ȁ37.6%

18%̆ ԍ ᵣ ̕ ᴆᶏ ᵞ̆ҹ 34.5%Ȃ 

Ǹ 2015 12 ̆ ӏȁ ȁ ȁ ᶏ №≢ҹ 80.2%ȁ

66.5%ȁ75.4% 44.6%̆ ԍ ᵣ Ȃ 

Ǹ 2015 12 ̆ ȁ ҉ ט ᶏ №≢ҹ 61.3%ȁ27.2%

62%̆ ԍ ᵣ ̕ ȁ ҉ ԑ ᶏ ᵞԍ

ᵣ Ȃ 

Ǹ 2015 12 ̆қ ̆ҹ 39.3%̕ Ҭ

№≢ҹ 27.2% 26.7%̕ қ ҹ 6.9%Ȃ 

Ǹ 2015 12 Ҭ̆ ҹ 1.34ַ̆ 46.6%Ȃ 
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Ǹ ᶏ ҉ ᶛҹ 95.1%̆ ԍ ᵣ Ȃ 

Ǹ ᶏ ⌠ ץ69.2% ̆ ῒז ᶏ ᵞԍ

ᵣ Ȃ 
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҅  ҏ ҿ  

҅ɻ  

2015 12 ̆Ҭ ⌠ 2.87ַ̆ 1028҆̆ ҹ

3.7%Ȃ ԑ ҹ 85.3%̆ ῃ ᵣԑ 50.3% ₮ 35ҩ

№ Ȃ׆ ԑ № ̆ 2013 ̆ ῤ ԑ ѿ Ḡ

ԅ ̆ ҉ ԍץ ҹף ꜚ҉ ̆p

ᵣ ̆ ѿ Ȃ 

 

1  2011-2015 ԝ  

ԑɻ ᵩ  

(҅) ⌡  

2015 12 Ҭ̆ ᶛҹ 50.1:49.9̆ ῒҬ

ⱴԅ 4.4ҩ № Ȃ 

2.32 2.35 

2.56 

2.77 
2.87 

64.4% 66.4%
71.8%

79.6%
85.3%

9.4%

1.1%

9.2% 8.2%
3.7%

0%

20%

40%

60%

80%

100%

0.00

1.00

2.00

3.00

2011 2012 2013 2014 2015

2011 -2015Ẉ ṇẈ € ⁴ᵘ҉ Άᴢ♆

ԝ

◊χ ѧᶂҊ ᴧṝꜛ֙  2015.12

ָֽ
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2  ⌡  

(ԑ)  

2015 12 ̆ Ҭ 19-24 ҹ 48.1%̆ ᵞ 1.5ҩ №

Ȃ6-11 ׆ 7.5% 11.5%̆ ⱴԅ 4ҩ № Ȃ 

 

3   

(Ҏ) Ӧ  

2015 12 ̆ Ҭ῾ ҹ 27.6%̆ ᵞ 0.3ҩ

54.5%

45.5%
50.1% 49.9%

0%

20%

40%

60%

ṇẈ € ַ ῶ

2014 2015

◊χ ѧᶂҊ ᴧṝꜛ֙  2015.12

7.5%

42.8%

49.6%

11.5%

40.4%

48.1%

0%

10%

20%

30%

40%

50%

60%

6- 11 12- 18 19- 24

ṇẈ €Ẉ ῶ

2014 2015

◊χ ѧᶂҊ ᴧṝꜛ֙  2015.12
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№ ̆ Ӡ Ȃ 2015 Ӡ ҍ ῃ

Ӡ ̂71.6:28.4̃ ̆ ῾ ᵣ Ҭ ῾ ᵞ 0.8ҩ

№ Ȃ 

 

4  Ӧ  

Ҏɻ ҏ ҿ  

(҅) ҏ  

2015 12 ̆ ῀ԑ ᶛׅҹ ̆ ⌠ 89.9%̆

ᵖ 2014 Ҋ ԅ 0.4ҩ № Ȃ ῀ԑ ᶛ ⱴԅ 3

ҩ № ̆ ⌠ 25.5%̆ ῒҬ Ḥ ⌠ѿ ᵬ Ȃ2015 ľԑ +Ŀ

₮ ľ̆ԑ + Ŀ ῏ ̆ Ὲ῍ Ⱶ APP ⌠

ԅ Ȃ ̆ ⱲῈ Ӟ ȇ2015 Ḥ ᵬ Ȉ ̆ ԍ

Ḥ ₮ ȂῒҬ ѿ ҹ Ḥ ᴆ ľ ԋԓĿ ̆

ῃ Ҭ ԑ ῀̆ 1 ᵣ ⱴ̕ ҙ

Ȃ ԑ ῃ ̂ῒҬ ῀ ̆̃҉ץ50%

ӟ Ȃ ̆ ᴆ ҹ ҉ ᶫԅ Ȃ 

72.1%

27.9%

72.4%

27.6%

0%

20%

40%

60%

80%

 

ṇẈ €ᶜѽ ῶ

2014 2015

◊χ ѧᶂҊ ᴧṝꜛ֙  2015.12
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5  ᶕ ῇԝ  

(ԑ) ҏ  

2015 12 ̆ ᶏ ҉ ᶛ 2014

Ҋ ̆ῒҬᶏ ҉ ᶛҊ ̆Ҋ 4.5ҩ № ̆

ᶏ ҉ ᶛ ⱴԅ 2.4ҩ № Ȃ ѿ ’ ԍ̆

ҹḂ ҉ ̆p ⱴ Ḃғ ԍ ᶏ ̆ ⱴ

⌠ Ȃ ҍ ᵣ ҉ ᶏ ’ ᵌȂ 

 

6  ҏ  

90.3%

24.4% 22.5%

89.9%

24.2% 25.5%

0%

20%

40%

60%

80%

100%

ṇẈ €ӓⱴ⸗ ὓԃ҉ ᶊỨײַ

2014 2015

◊χ ѧᶂҊ ᴧṝꜛ֙  2015.12

87.6%

70.1%

44.0%

90.0%

69.0%

39.5%

0%

20%

40%

60%

80%

100%

ṇẈ €ѕ ᶴ

2014 2015

◊χ ѧᶂҊ ᴧṝꜛ֙  2015.12
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(Ҏ) ҏ  

2015 ҉ 2014 Ҋ ԅ 0.7 Ȃ

№ӊ ץ ̆Ҭ ᵣ ҉ Ҋ ҹ ̆ ᵞԅ

1.7 Ȃ 

1  Ғ ҏ  

҉   Ҭ    ᵣ 

2014  14.4  23.7  29.3  31.0  26.7 

2015  14.9 22.0 31.7 32.6 26.0 
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ԑ  ҿⅎ  

ᵣ ’ ץ ҹץҊ ҩ ̔ 

ᾢ Ḥ̆ Ⱶᶏ ԍῤ ᵬ̆ҹ Ⱶ ῤ

Ḥ ̆p ᶏ ’ Ȃ

ᶏ ԍ ᵣ 4.3ҩ № ̕ ᶏ ֽҹ 74.5%̆ ᵞԍ

ᵣ 7.5ҩ № Ȃ 

ῒ ̆֜ ᵣҬ ᶏ ’ Ȃ Ҭ

ᴆ ̆ Ḥȁ ȁ ֜ ᵣҬ ᶏ

ԍ ᵣ Ȃ 

Ῥ ̆ ӏ Ẓ Ḇ̆ᶏ ᵣ ӏ

ᶏ ԍ ᵣ ῒ̆Ҭ ӏ ᶏ №≢ ԍ

ᵣ 9.6 7.4ҩ № Ȃ 

̆ Ⱶ֜ ᶏ ҍ ᵣ Ҍ ̆ῒҬ ȁ

҉ ט ᶏ ԍ ᵣ ̆p ṿ ңҩ № ῤ̆ץ ҉

ᶏ ᵞԍ ᵣ ̆Ӟֽ 3.3ҩ № Ȃ 

2  ԝ Ҳ  

≢   Ҭ    ᵣ ᵣ  

Ḥ  

 77.5% 87.8% 93.1% 87.3% 86.6% 82.3% 4.3% 

 46.5% 72.5% 89.1% 82.7% 74.5% 82.0% -7.5% 

֜  

Ḥ 73.9% 93.6% 98.3% 96.5% 92.4% 90.7% 1.7% 

 22.2% 35.8% 61.9% 39.1% 37.6% 33.5% 4.1% 

ᴆ 22.8% 24.8% 67.1% 39.6% 34.5% 37.6% -3.1% 

/BBS 9.7% 13.8% 30.5% 21.9% 18.0% 17.3% 0.7% 

ӏ 

ӏ 65.1% 82.6% 88.9% 81.6% 80.2% 72.8% 7.4% 

 66.3% 70.0% 66.1% 63.7% 66.5% 56.9% 9.6% 

 66.0% 72.3% 89.4% 78.2% 75.4% 73.2% 2.2% 
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 29.4% 45.5% 55.8% 46.6% 44.6% 43.1% 1.5% 

Ⱶ֜  

 26.6% 53.7% 89.1% 73.8% 61.3% 60.0% 1.3% 

 10.0% 18.3% 51.7% 35.5% 27.2% 26.2% 1.0% 

 23.5% 26.4% 69.6% 43.3% 36.9% 37.7% -0.8% 

҉  1.5% 60.5% 62.0% 76.9% 89.7% 53.0% 23.6% ט

҉  14.4% 32.7% 71.5% 61.9% 45.6% 48.9% -3.3% 

  ԑ  3.3% 7.6% 22.8% 15.7% 11.7% 13.1% -1.4% 

҅ɻ Ḫ  

2015 12 ̆ ᶏ ⌠ 86.6%̆ ₮ ᵣ 4.3ҩ

№ ̆ᵖ ᵣ ᶏ ᵞֽ̆ҹ 77.5%ȂᵬҹḤ ѿҺ ̆

ᶏ ֽҹ 74.5%̆ ᵞԍ ᵣ 7.5ҩ № ̆ῒ ԍ

ᵣҬ ᵞ ᵣ ԍ ᵞȂ 

3  Ғ ᵩ Ḫ ᶕ  

  Ҭ    ᵣ ᵣ 

 77.5% 87.8% 93.1% 87.3% 86.6% 82.3% 

 46.5% 72.5% 89.1% 82.7% 74.5% 82.0% 

ԑɻ ֢  

̆֜ ᵣҬ ᶏ ’ ғ̆ᵄ

̆ῒ֜ ᶏ Ȃ ̆ Ḥȁ ȁ /BBS

ᶏ №≢ҹ 92.4%ȁ37.6% 18%̆ ԍ ᵣ ̕ ԍҬ

ᴆ ̆ ῒ ᶏ ᵞԍ ᵣ ̆ҹ 34.5%Ȃ 

4  Ғ ᵩ ֢ ᶕ  

  Ҭ    ᵣ ᵣ 

Ḥ 73.9% 93.6% 98.3% 96.5% 92.4% 90.7% 

 22.2% 35.8% 61.9% 39.1% 37.6% 33.5% 
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ᴆ 22.8% 24.8% 67.1% 39.6% 34.5% 37.6% 

/BBS 9.7% 13.8% 30.5% 21.9% 18.0% 17.3% 

Ҏɻ ӕ  

ӏ ѿ ᵣ Һ ԑ Ȃ ̆ ᶏ

ӏȁ ȁ ץ ᶛ ԍ ᵣ ̆ῒҬ

ҍ ᵣ ҹ ̆ ⌠ 9.6ҩ № Ȃ № ץ ̆Ҭ

ᶏ ̆ ⌠ 70%̆ ᵣ ₮ 13.1ҩ № ̕

ᶏ ᵞԍҬ ֽ̆ҹ 66.1%Ȃ 

5  Ғ ᵩ ӕ ᶕ  

  Ҭ    ᵣ ᵣ 

ӏ 65.1% 82.6% 88.9% 81.6% 80.2% 72.8% 

 66.3% 70.0% 66.1% 63.7% 66.5% 56.9% 

 66.0% 72.3% 89.4% 78.2% 75.4% 73.2% 

 29.4% 45.5% 55.8% 46.6% 44.6% 43.1% 

ɻ ꜙ֢  

ԍ ᵣ ׆ 6⌠ 24 ̆ ῒ ᵣҍᵞ ᵣ Ⱶ֜

ᶏ Ȃ ̆ ᵣ Ⱶ֜ ᶏ

ԍ ᵣץ ᵣ ̆ Ҭ ↕ẒᵞȂ ̆ Ⱶ֜ Ҭ̆

ᶏ ҍ ҉ ט ᶛ ̆№≢ҹ 89.1% 89.7%̆ ᵣ №≢

₮ 29.1% 29.2%Ȃ 

6  Ғ ᵩ ꜙ֢ ᶕ  

  Ҭ    ᵣ ᵣ 

 26.6% 53.7% 89.1% 73.8% 61.3% 60.0% 

 10.0% 18.3% 51.7% 35.5% 27.2% 26.2% 

 23.5% 26.4% 69.6% 43.3% 36.9% 37.7% 
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҉  60.5% 62.0% 76.9% 89.7% 53.0% 23.6% ט

҉  14.4% 32.7% 71.5% 61.9% 45.6% 48.9% 

ԑ  3.3% 7.6% 22.8% 15.7% 11.7% 13.1% 


























































